An Invitation from the Conference Co-Chairs

Dear Colleagues,
It is our pleasure to invite you to join us at the 415t Annual
NCDC Conference and Exposition! With a new adminis-
tration, an economy in flux and ever-changing legislation,
our nation's capital is certainly an appropriate location for
this monumental fundraising conference.

For over four decades, we have gathered and united as a
Catholic fundraising community, returning to our offices
strengthened in our missions and energized through our ~ Mark Melia
connections with one another. It is vital for us to know Doy V7, Uil iy

Catholic Relief Services
we are not alone. Baltimore, MD

We know that in these economically challenging times,
everyone is striving to be the best steward of the limited
resources entrusted to each of us. And that's exactly
why we believe it is more important than ever to attend
this year. This Conference is your best opportunity to

connect with other Catholic fundraisers and to learn how ‘ ’.'

to best meet the needs of your mission in spite of the

economic challenges facing us. \/p

Join us in Arlington to learn, connect, be inspired and éj o Crét

strengthened in your mission and your call to fundraising  Patricia Regan, CFRE
as a m|n|stry| Executive Director
Trinity Missions (Missionary Servants
of the Most Holy Trinity)
Silver Spring, MD
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Read full biographies of our speakers at www.ncdc.org/conference
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Breakout Schedule

View full session descriptions at www.ncdc.org/conference

Monday, September 21 Tuesday, September 22
9:15a-10:45a 11:30a-12:30p  2:30p-3:30p  10:15a - 11:15a 2:15p - 3:15p
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Greening Your
Fundraising Office
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with Foundations

Mythbusting! Debunking
Top Urban Legends of the
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Beyond Your Signature
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Long-Term Supporters
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Register Early and Save!
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Special Breakout Sessions with Bernard Ross









